Lrahail) 0 g'pdll daalad) S g
Lpaal yal) el sall g Jadadl) 3 1)

sl hua gl palida

SN i 13 g 5 pu) cilialiatd) 5 Al an)
HMNG 323 1 ohall a8

HMNG 211 Joell 3,0 | rcbad) qullaiall aB ) and

HMNG 222 4 u) 3l sall 3 )]

u.nJLmj\ 10 Al (5 glusa
2 ddainall cilelad)
Module Title: Economics of the family and the rationalization of
consumption
Module ID: HMNG 323

Prerequisite:

Home Management HMNG 211

Family Resources Management HMNG 222

Level:

6

Credit Hours:




Module Description

Interested in the topics scheduled time in terms
of the development problem and what is
required of the availability of social awareness
and change habits pattern of behavior and ways
of life, the
rationalization of consumption, one of the

exercise, and attention to
mainstays of the development process, so that

capital can be configured to increase the
production and development projects and the

establishment of
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Module Aims
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Definition of student decision, and

characterization, and its requirements, and
the distribution of grades
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Train the student to differentiate between
types of goods, the life cycle of goods
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The definition of the student how to
rationalize consumption and its objective
and stages
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Knowledge of the types of student markets
(consumer - industrial), and functions
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Definition of student habits and trends of
sound and create awareness of consumer
right
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Knowledge of human behavior associated
with student consumption

Lt ) syl L L L | 6
ESTERTE

Training students on how to rationalize

consumption, and how to develop

consumer awareness in various fields
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the
reasons for the interest of protecting the

Definition of consumer protection,
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consumer, the types of protection Alaall
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